Target ROAS

fur vorbereitende Conversions ohne Conversion-Values im Datalayer
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Was euch erwartet

. Smart Bidding

. Praxisbeispiel: Target ROAS ohne Conversion-Values
. Rechnung Target CPAs auf Micro-Conversions

. Maoglichkeiten der Kampagnen-Automatisierung

. Probleme Smart Bidding

. Losungsansatze und Denkanstof3e
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Smart Bidding

https://tenor.com/view/think-smart-gif-7723689
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Google Smart Bidding sets millions
of unigue bids every second across
campaigns using automated bidding
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Campaign goals
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Smart Bidding features




Campaign Target CPA simulator: IS "W- | S

Explore how your bid can impact your Search traffic. Changes made here can be directly applied to your ad groups. Learn more

Total conv. Additional
Target CPA Clicks Cost Impr. Top Impr. Conv. valué budget/day = Conv. ¥
required

Cost

Conv.

Ad group-specific bid override. Applying this bid will change any ad group-
specific bids to your new bid value.
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€ [set a different target

®

Current target:

This simulation is based on performance from . These estimates do not guarantee similar results. Learn more CANCEL APPLY
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Ad group Target CPA simulator: il i s

Explore how your bid can impact your Search traffic, then apply any changes to your ad group. Learn more

Total conv.

Target CPA Top Impr. Conv. value

(current)

's. Learn more CANCEL APPLY




Strategy status: Active campaigns use this strategy

@ Active

M/

nTo may not be complete yet. Learn more

Actual CPA (@ Conversions (2 Conv. rate 3

I£+T = (Clicks « = Actual CPA

Device bid adjustments
Verandern den CPA Wert,
nicht die Bids




ROAS-Bidding
without Conversion Values

with Google Mds Smart Bidding



#1 CPA zuruckrechnen
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Was tue ich, wenn ich die empfohlene
Conversion-Anzahl nicht erreiche?
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Target CPA
fur Macro-Conversions

https://tenor.com/view/jonah-hill-yay-greek-aldos-qif-7212866
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Er sagte doch was von ROAS?
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#2 Fixed micro-conversion value
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Conversion name

Category

 value from Analytics

Learn more

value

Source

Google Analytics property
Google Analytics view
Google Analytics type
Count

Conversion window

Include in "Conversions'

Attribution model
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Data Connector
salesforce —_— dfor Salesforce —F> E
ARRAYFORMULA (SUM (IF (A1:A10>5; A1:A10; 0)))

=ARRAYFORMULA (
offset (
indirect (Y sf-leads-"&J1&""!SF:SF"),
match (today (),
indirect (Y sf-leads-"&J1&""!SA:SA"),0)-1,0))



=ARRAYFORMULA(if(

F
City Salesfo1r =
Alsdorf
Aschheim
Bergisch Gladbac
Berlin

Berlin

Berlin

Berlin

Berlin

Berlin

Berlin

Berlin

Berlin

Berlin

Berlin

Berlin

Berlin

Bonn
Diisseldorf
Diisseldorf
Diisseldorf
Greater London
Hamburg

Hambure

<>"1,M))

City = Date
Alsdorf
Aschheim
Bergisch Gladbac
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Bonn
Dusseldorf
Dusseldorf
Dusseldorf
London
Hamburg

Hamhbhure

H I

of Opp«= Counter

= Day

2018-08-14 |

2018-08-30
2018-04-17
2018-08-22
2018-08-09
2018-05-03
2018-04-27
2018-04-17
2018-04-17
2018-04-16

2018-04-16
2018-04-16
2018-04-16
2018-04-16
2018-04-09
2018-02-13
2018-04-17
2018-11-12
2018-04-17
2018-04-16
2018-05-03
2018-04-16
2018-04-13

1

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

= Month

= Year
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2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018
2018

M
Month-Year
8-2018
8-2018
4-2018
8-2018
8-2018
5-2018
4-2018
4-2018
4-2018
4-2018
4-2018
4-2018
4-2018
4-2018
4-2018
2-2018
4-2018
11-2018
4-2018
4-2018
5-2018
4-2018
4-2018

N

= Owner
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing

Marketina

0
= Weeknumbe =
33
35
16
34
32
18
17
16
16
16
16
16
16
16
15
7
16
46
16
16
18
16
15

P

Sub-Owner
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing

Marketina




=arrayformula(if(iserror(vlookup( , 'salesforce-city-grouping'!A:B,2)),"",vlookup( , 'salesforce-city-
grouping'!A:B,2)))

F G K [ J K L M N 0 P
1 City Salesfoir = City = Date of Oppc= Counter = Day = Month = Year = Month-Year = Owner = Weeknumbe = Sub-Owner =
2 Alsdorf |Alsdorf l 2018-08-14 1 14 8 2018 8-2018 Marketing 33 Marketing
3 Aschheim Aschheim 2018-08-30 1 30 8 2018 8-2018 Marketing 35 Marketing
4 Bergisch Gladbac Bergisch Gladbac 2018-04-17 1 17 4 2018 4-2018 Marketing 16 Marketing
5  Berlin Berlin 2018-08-22 1 22 8 2018 8-2018 Marketing 34 Marketing
6  Berlin Berlin 2018-08-09 1 9 8 2018 8-2018 Marketing 32 Marketing
7 Berlin Berlin 2018-05-03 1 3 5 2018 5-2018 Marketing 18 Marketing
8  Berlin Berlin 2018-04-27 1 27 4 2018 4-2018 Marketing 17 Marketing
9  Berlin Berlin 2018-04-17 ! 47 ! anae 4 onde *~-~fing 16 Marketing
10 Berlin Berlin 2018-04-17 Index & Match Formeln funktionieren ting 16 Marketing
11 | Berlin Berlin 2018-04-16 niCht mlt Arrayformeln in Google SheetS! ting 16 Marketing
12 Berlin Berlin 2018-04-16 . o . fvie o evie e e ting 16 Marketing
13 Berlin Berlin 2018-04-16 1 16 4 2018 4-2018 Marketing 16 Marketing
14 Berlin Berlin 2018-04-16 1 16 4 2018 4-2018 Marketing 16 Marketing
15 Berlin Berlin 2018-04-16 1 16 4 2018 4-2018 Marketing 16 Marketing
16 Berlin Berlin 2018-04-09 1 9 4 2018 4-2018 Marketing 15 Marketing
17 Berlin Berlin 2018-02-13 1 13 2 2018 2-2018 Marketing 7 Marketing
18 Bonn Bonn 2018-04-17 1 17 4 2018 4-2018 Marketing 16 Marketing
19 Dusseldorf Dusseldorf 2018-11-12 1 12 11 2018 11-2018 Marketing 46 Marketing
20 | Dusseldorf Dusseldorf 2018-04-17 1 17 4 2018 4-2018 Marketing 16 Marketing
21 | Dusseldorf Dusseldorf 2018-04-16 1 16 4 2018 4-2018 Marketing 16 Marketing
22 |Greater London London 2018-05-03 1 3 5 2018 5-2018 Marketing 18 Marketing
23 |Hamburg Hamburg 2018-04-16 1 16 4 2018 4-2018 Marketing 16 Marketing
24 Hambure Hamhure 2018-04-13 1 13 4 2018 4-2018 Marketina 15 Marketina




=ARRAYFORMULA(datevalue(if (iserror(regexextract(
"&if(len(regexextract(

J"\.([0-9T9)\."))&"-"8&if(len(left(
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Bonn Bonn 2018-04-17
Diisseldorf Dusseldorf 2018-11-12
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Hamburg Hamburg 2018-04-16
Hambure Hambure 2018-04-13
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Probieme Smart Bidding
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Probieme Smart Bidding

Vorbereitende Suchen

Cluster similar entities
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Was kann ich damit jetzt machen?

https://tenor.com/view/finding-nemo-bags-floating-stuck-now-what-qif-5473087
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Datawarehouse
- elgene Attribution -

@ Shapley-Wert
‘m Kooperative Spieltheorie

In Anlehnung an Google Analytics 360 datengetriebene Attribution




Datawarehouse vorbereiten

4

URL-Parameter

Kostendaten

Datawarehouse

CRM
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https://www.example.com/?utmiiSelrce=google&utnimeditm=cpcm
&utm_campaign=Example-Campaign
&utm_term=Example-Term
&utm_content=Example-Content

https://ga-dev-tools.appspot.com/campaign-url-builder/
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Was kann ich nhoch machen?
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"NOT ENOUGH

https://tenor.com/view/justice-league-justice-league-movie-not-enough-not-good-batman-qif-9286385
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#1 APl example

W+ B2

Cluster similar entities Bid management



tCPA bid simulator

Ad group Target CPA simulator: il i s

Explore how your bid can impact your Search traffic, then apply any changes to your ad group. Learn more

Total conv.
value Set an ad group-wide target CPA of €

Target CPA Top Impr. Conv.

(current)

€ Set a different target

This simulation i n perfor from not ar results. Learn more CANCEL APPLY




Cluster similar entities

Google Cloud

Cloud Machine

Learning Engine
Pl

Bid Landscapes




#2 APl example

Caliagh o

Portfolio based Campaign management
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