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ROAS



Smart Bidding

https://tenor.com/view/think-smart-gif-7723689

https://tenor.com/view/think-smart-gif-7723689


Google Smart Bidding sets millions

of unique bids every second across

campaigns using automated bidding

Auction-time

bidding

Adaptive learning

at query level

Richer user

signals



Time Remarketing

list

Location Device

Actual searcher

OSAppBrowser

Language QueryAd

Search partner

+

Bid adjustment signals Smart bidding signals



Campaign goals



Visibility Click Conversion Revenue
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Maximize

conversions

Target
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Maximize

clicks

CPM vCPM CPV



Enhanced

CPC

Maximize

conversions

Target
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clicks
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User signals Predicted CR Bid Target CPA

Search query-level

performance

Conversions

last 30 days
ROAS fluctuation Learning period

30 Medium to high Slow

60 Medium Medium

100 Low Fast

500 Very low Very fast



Enhanced

CPC

Maximize

conversions

Target

ROAS

Target

CPA

Target

Ranking

Target 

Outranking

Manual

CPC

Maximize

clicks
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User signals Predicted CR Bid

Search query-level

performance

Predicted

conversion-value

Target ROAS

Conversions

last 30 days
ROAS fluctuation Learning period

50 Medium to high Slow

100 Medium Medium

200 Low Fast

500 Very low Very fast



Enhanced

CPC

Maximize

conversions

Target

ROAS

Target

CPA

Recommended # conversions

15 30-100 50-150

Control

high low



Smart Bidding features

Bid simulator Monitoring A/B testing







Device bid adjustments

Verändern den CPA Wert,

nicht die Bids



ROAS-Bidding
without Conversion Values

with Google     ds Smart Bidding



#1 CPA zurückrechnen



Enhanced

CPC

Maximize

conversions

Target

ROAS

Target

CPA

Control

Recommended # conversions

15 30-100 50-150

high low



Was tue ich, wenn ich die empfohlene 
Conversion-Anzahl nicht erreiche?





Search

ViewContent

AddToCart

Purchase

  

AddPaymentInfo

InitiateCheckout



Target CPA
für Macro-Conversions

https://tenor.com/view/jonah-hill-yay-greek-aldos-gif-7212866

https://tenor.com/view/jonah-hill-yay-greek-aldos-gif-7212866


Er sagte doch was von ROAS?



Search

ViewContent

AddToCart

Purchase

  

AddPaymentInfo

InitiateCheckout



#2 Fixed micro-conversion value



ConversionSales-CallLead

ROAS CPA

1 600 

2 300 

3 200 





Nerd-Level: 0

Nerd-Level: 100efficient

time

consuming





Data Connector

for Salesforce

ARRAYFORMULA(SUM(IF(A1:A10>5; A1:A10; 0)))

=ARRAYFORMULA(

offset(

indirect(“’sf-leads-"&J1&"'!$F:$F"),

match(today(),

indirect(“’sf-leads-"&J1&"'!$A:$A"),0)-1,0))





Index & Match Formeln funktionieren

nicht mit Arrayformeln in Google Sheets!





Nerd-Level: 0

Nerd-Level: 100efficient

time

consuming



Probleme Smart Bidding

Statistische Relevanz

Hohe Testbudgets

Niedriges Suchvolumen

Vorbereitende Suchen

Go up in

account hierarchy

Go back

in time

Keyword

Ad group

Campaign

7 days

28 days

56 days

2

5

12

conversions



Probleme Smart Bidding

Statistische Relevanz

Hohe Testbudgets

Niedriges Suchvolumen

Vorbereitende Suchen

Cluster similar entities

Keyword

Ad group

Campaign
Google Cloud

Cloud Machine

Learning Engine

Topic

Clicks



Was kann ich damit jetzt machen?

https://tenor.com/view/finding-nemo-bags-floating-stuck-now-what-gif-5473087

https://tenor.com/view/finding-nemo-bags-floating-stuck-now-what-gif-5473087


Datawarehouse
- eigene Attribution -

Shapley-Wert

Kooperative Spieltheorie

In Anlehnung an Google Analytics 360 datengetriebene Attribution



Datawarehouse vorbereiten

URL-Parameter

Kostendaten

Datawarehouse



https://ga-dev-tools.appspot.com/campaign-url-builder/

https://www.example.com/?utm_source=google&utm_medium=cpc
&utm_campaign=Example-Campaign
&utm_term=Example-Term
&utm_content=Example-Content



Datawarehouse vorbereiten

API
Scripts

URL-Parameter

Kostendaten

Datawarehouse



Was kann ich noch machen?

https://tenor.com/view/justice-league-justice-league-movie-not-enough-not-good-batman-gif-9286385

https://tenor.com/view/justice-league-justice-league-movie-not-enough-not-good-batman-gif-9286385


#1 API example

Bid managementCluster similar entities



tCPA bid simulator



Google Cloud

Cloud Machine

Learning Engine

Bid Landscapes

API

Cluster similar entities



#2 API example

Portfolio based Campaign management



DatawarehousePortfolio

API

Campaign management



Dennis Fäckeler
dennis@digitalazubi.de

All used icons (original and altered form) are licensed under Flaticon premium license without the need of author attribution to digitalazubi.  


