1. START DER SCALING-KAMPAGNE. BISHER 2 TOP-PERFORMER IDENTIFIZIERT. 3. AD KAM ERST SPATER.

() Campaigns 89 Ad sets

& A/Btest B =y - ey Preview Rules =

Amount spent © Results Cost per result
£0.00

£0.00

Results from 3 ads ©

2. WEITEREN TOP-PERFORMER IM TESTING IDENTIFIZIERT + EINGEFUGT. META BEGINNT BUDGET ZU SHIFTEN.

@ [X) Campaigns 1selected X 25 Ad sets

& A/Btest | 9 T M Rules w

off/on Amount spent © Results Cost per result

. £100.31
£175.48

£270.01

Results from 3 ads @ £545.80

3. IN FOLGEWOCHE SHIFTED META BUDGET DEUTLICH AUF DEN GEWINNER.

@ () Campaigns 89 Ad sets

d ABtest B 9 w

off/on Ad Amount spent © Results Cost per result

Results from 3 ads ©

4. IN FOLGEWOCHE SHIFTED META NOCH MEHR BUDGET AUF DEN GEWINNER.

@ [x) Campaigns 89 Ad sets

U

off/on Ad Amount spent © Results Cost per result

. £697.08 40410 £l.3m

£104.76

@
£0.00
[

Results from 3 ads @ £801.84

5. ICH LASSE META AUF DAS CREATIVE MEHR ALS 6.000€ (OVERALL SOGAR UBER 12.000€ AUSGEBEN).

@ (5] Campaigns 1 selected Xx 25 Ad sets

& A/Btest B Rules =

off/on Ad Amount spent © Results Cost per result

. £5,815.81

£473.09

£435.29
&

Results from 3 ads @ £6,724.19 3,224




